Description of Assignment
Background Information
After three years working in a local office of a national paper supply company, you have been promoted to the corporate office.  Your new supervisor assigns you to prepare a marketing “one-pager” for established clients.
The brief communication is designed to remind customers of the “best-selling” products the company has to offer and encourage feedback from the clients so that the company can improve the established business relationship.
[You will need to fully comprehend the background information before proceeding with the composition assignment.]
Take special notice of the terminology in the prompt:
local office
national paper supply company
promoted to the corporate office
marketing "one-pager"
established clients
Writing Assignment
Research the product lines of at least three different paper manufacturers and suppliers so that you are conversant in the jargon of the business.
Annotate the three sources of information that you locate.
The annotated sources are not part of the 300 - 500 words that comprise your actual "one-pager" communication.  These annotated sources are separate from the material you are sending to your clients.  The sources are for your preparatory work.
The assignment requires both a "one-pager" and "three annotated sources."
The one-pager is a document separate from the annotated sources.
The annotated sources are separate from the one-pager.
You must submit to the Assignment Tool both a one-pager and three annotated sources.  These tasks can be in the form of individual document files submitted together or in the form of separate document files submitted separately.
Compose a brief “one-pager” communication to be sent out to established clients – 300 to 500 words length.
Include a statement about how the company can facilitate its diverse clientele in choosing the right kind of paper for whatever varied purposes they require.

